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Introduction
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>*+(%-M$(@0),1@-@$+:-*@N
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Methodology

-

Three primary success metrics were reviewed in relation to Wall Posts:

Comment Rate:-1$'#(/-,>-O,''(10@-*@-*-.(/+(10*5(-,>->*1-#*@(

-‘Like’ Rate:

-Engagement Rate:
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Best Time to Post: 

Q/*1%@-0:*0-.,@0(%-,$0@)%(-,>-#$@)1(@@-:,$/@-:*% (15*5('(10-/*0(@"

0%

  Engagement Rate Variance  % of Brand Posts 
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Entertainment Industry:  

Media Industry:  
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Retail Industry:  
-

#(>,/(-4,@0)15-,1-D/)%*&
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Automotive Industry:  
9$1%*&-8@-B,$/-D/)(1%
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Business and Finance Industry:  
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Fashion Industry:  
F15*5('(10-4(*=@-,1-<:$/@%*&
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Food and Beverage Industry:  
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Healthcare and Beauty Industry:  
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Sports Industry: 
4,@0-G,/(-,1-9$1%*&

Travel and Hospitality Industry:  
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Action Keywords: 
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WATCH
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Promotional Keywords:  
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R)P(1-0:(-%(@)/(%-,$0+,'(-,>-*-M$(@0),1-4,@0-)@-0,-)1P,=(-*-

>/,'-./,P)%)15-*-/(@.,1@("-L:(1-@((=)15-(15*5('(10->/,'-

Question Placement:  

SAT

Interrogative Keywords:  
-

-

A(@.)0(-0:(->*+0-0:*0-0:(&-%/,P(-0:(-:)5:(@0-(15*5('(10--
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$@(-0:(@(-=(&!,/%@-0,-%/)P(-:)5:(/-(15*5('(10-/*0(@"
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4,@0@-0:*0-(1%-!)0:-*-M$(@0),1-:*P(-*- --(15*5('(10-/*0("
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Have questions?

facebook.com/buddymedia

twitter.com/buddymedia

buddymedia.com

-

Conclusion


